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The Dawn of a new 
age of CyberseCuriTy
COVID-19 has hit nearly every 
industry and sector in India. As 
a result, companies are reeling 
under the pressures of low 
working capital and nation-
wide lockdown. However, 
cybercriminals have spotted 
unprecedented opportunities 
amidst a worsening business 
environment. According to 
industry experts, there is an 
apparent increase in phishing 
and ransomware attacks, as 
well as coronavirus based 
spams. 
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“Let’s Face the Facts”
As per a K7 Threat 

Labs report, there 
was almost a 260% 
increase in cyber threats 
in India since the 
implementation of the 
lockdown. The company 
observed that Tier-II 
and Tier-III cities bore 
the maximum brunt 
of COVID-19 themed 
attacks. Users from 
cites like Ghaziabad 
and Lucknow faced 
almost 6 and 4 times the 
number of attacks, in 
comparison to the users 
from Bengaluru.  

On the other hand, 
a Kaspersky study 
found that there have 
been several attempts 
by criminals to attack 
organizations with 
targeted attacks by APT 
groups. The company 
recorded an increase 
in ransomware and 
DDoS attacks. In 

their recent report, 
Kaspersky revealed that 
the number of DDoS 
attacks globally (in the 
second quarter of 2020) 
increased three-fold, in 
comparison to the 2nd 
quarter of 2019. Also, 
the attacks detected and 
blocked by Kaspersky 
DDoS Protection in Q2 
2020, was 217% higher 
than in Q2 2019.

Yet another data 
shared by Array 
Networks wherein 
the company citied 
an Interpol report 
revealed that by the 
end of March, 2022, 
as many as 40,261 
high-risk newly 
registered domains 
were discovered with 
keywords COVID or 
corona. 

“Covid-19 forced 
many major players 
and even SMEs to shift 
towards digitization 

making way for more 
threat actors to gain 
access to sensitive 
data. BEC is a common 
menace for professionals 
who are tricked by 
spoofing of supplier and 
client email addresses or 
use of nearly identical 
email addresses to 
conduct attacks. Holding 
off such cybersecurity 
risks hasn’t been easy, 
and we have been 
revamping our fight 
strategies,” stated Shibu 
Paul, Vice President-
International Sales, Array 
Networks.

Clearly, COVID-19 
has left organizations 
in India in the lurch, 
and they now have 
much to manage in 
the form of shifting to 
remote working culture, 
ensuring the availability 
of finance, resiliency of 
supply chains as well as 

operations, and more. 
However, cybersecurity 
is another key aspect 
that businesses in 
India shouldn’t be 
ignoring. Organizations, 
irrespective of their 
scale and size or area 
of business, need to 
focus on the rising 
cybersecurity attacks, 
as risks continue to 
grow and impact their 
vital data and overall 
existence. 

Is a robust security 
infrastructure the 
Solution to the Fast-
Evolving Threats? 

Given the above 
scenario, there’s no 
denying the fact 
that having a robust 
security infrastructure 
has become crucial 
for organizations, 
irrespective of their size 
and nature of business.  

ShIbu PAul,  
Vice President-International Sales, 
Array Networks 

DIPeSh KAurA,  
General Manager for South Asia, Kaspersky

TRENDING

AUGUST 2020



5

According to 
Dipesh Kaura, General 
Manager for South 
Asia, Kaspersky, 
“Cybersecurity is now 
one of the top priorities 
for organizations. 
Organizations need 
to regularly update 
and enhance their 
security framework 
since cybercriminals 
are constantly working 
on more and more 
sophisticated, complex, 
and targeted attacks 
that the enterprises may 
not even be aware of.”

One of the ways that 
Kaspersky is using to 
help its customers is by 
preparing them to fight 
against the cyberthreats 
and mitigate the risks as 
much as possible. The 
company offers solutions 
such as Kaspersky 
Endpoint Detection and 
Response (KEDR), and 
Kaspersky Anti Targeted 
Attack Platform (KATA) 

to help the CISOs to 
detect and respond to 
threats targeted at them 
in real-time.  

“Robust security 
infrastructure is 
definitely needed. 
Broadly speaking, 
cybersecurity stands on 
2 pillars- technology 
and people. We support 
our clients by offering 
two types of technology 
solutions including 
Endpoint Security that 
can be deployed on-
premises or through 
the cloud to protect 
individual devices; 
and hardware Unified 
Threat Management 
appliances that protect 
the enterprise network,” 
stated Sudarsan 
Ranganathan, President 
& CSO, K7 Computing 
Pvt. Ltd. 

Ranganathan also 
insisted on ensuring 
the availability of 
cybersecurity talent 

within organizations in 
addition to cybersecurity 
awareness across the 
rank and file. 

On the other hand, 
firms like Array Networks 
have come up with its 
AVX Series Network 
Functions Platforms that 
bring consolidation, 
convenience and 
workflow enhancement 
to networking and 
security, and provides 
deep visibility to the 
application access as 
well as anomaly usage. 

“The main focus of 
any company should 
not just be Business 
Continuity (BC) and 
Disaster Recovery(DR), 
it should be a robust 
BC-DR that will aid in 
keeping its employees 
safe from cyber threats. 
Array is fully equipped 
with a plethora of 
networking and security 
products to ensure 

uninterrupted secure 
access to our employees, 
customers, partners, and 
new prospects,” said 
Paul. 

Even eScan 
(Microworld) stresses on 
confronting the risks and 
constructing a security 
infrastructure that would 
aid the new norm.

“Our modern-day 
endpoint detection and 
response solutions are 
constructed to operate 
away from corporate 
networks. A solution 
like eScan’s Enterprise 
Endpoint Protection not 
only prevents malware 
but also enable threat 
hunting,” stated MD and 
CEO Govind Rammurthy, 
Microworld. 

The Current 
Cybersecurity Trends

With business 
moving both data and 

TRENDING

SuDArSAn rAngAnAthAn,  
President & CSO, K7 Computing Pvt. Ltd. 

goVInD rAmmurthy,  
MD & CEO, Microworld
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services to clouds, we 
are witnessing some 
new trends in the 
cybersecurity space 
in India, as well as 
globally. For instance, 
there is a rise in AI and 
machine learning models 
and governments are 
looking to mandate new 
regulations. 

Organizations such 
as Array Networks 
believe that zero trusts, 
robust network security, 
security operation 
centers, upgraded VPNs 
are some of the key 
cybersecurity trends, 
irrespective of the 
location. 

As per K7 Computing, 
cyber threats will grow 
where there is an 
opportunity for growth, 
such as the mobile and 
IoT ecosystems. Mobile 
banking Trojans are 
disguising themselves as 
COVID-19 themed apps 
to compromise mobile 
devices. Accelerating IoT 
adoption has seen more 
attacks aimed at such 
connected devices. 

“The current increase 
in working from home 
has also resulted in 
more vulnerabilities 
being discovered in 
video conferencing 
and collaboration 

tools. It is becoming 
increasingly clear that 
the platform and device 
form factor does not 
matter. Cyberthreats 
are everywhere 
and every user and 
organization will 
encounter one sooner 
rather than later,” stated 
Ranganathan. 

Kaspersky, on the 
other hand, believes 
that there has been a 
rapid increase in the 
adoption of cloud-based 
Infrastructure-as-a-
Service offerings and its 
stories of attacks levied 
against these services 
due to misconfigured 

settings have become 
common. The anti-virus 
software providing 
company is noticing 
a continued rise of AI 
and Machine Learning 
models, as security 
professionals look to 
combat an estimated 
250,000 new malicious 
programs every day. 

“While passwords 
remain the first line of 
defense for protecting 
sensitive data, they 
are just one aspect of 
authentication and 
are far from a failsafe 
solution. Apart from 
this, companies are 
also turning to separate 
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and distinct channels, 
including two-factor 
and multiple-factor 
authentication,” noted 
Kaura.

So, what Happens Post 
COVID 19?

Cybersecurity firms 
and experts think that 
when the dust on 
COVID-19 settles down, 
security professionals, 
across the globe, will 
have to look at ways 
to redesign the entire 
security infrastructure.
keeping in mind the 
challenges that they 
have faced during the 
pandemic. 

“With the world 
heading into the climate 
of economic uncertainty, 
organizations will have 
to look at developing 
customized cybersecurity 
plans to suit their 
business, without 
hurting their budgets. 
Put simply, organizations 
will look to boost 
resilience and use 
current learning to stay 
prepared for the future,” 
shared Rammurthy.

According to K7 
Computing, the 
contours of the post-
COVID-19 landscape 
are still not clear as the 
pandemic itself is still 
raging and estimates of 
its physical, fiscal, and 
psychological impact are 
still evolving. 

“We will see greater 
acceptance and 
adoption of a hybrid 
working model where 
some, or even many, 

employees work from 
home and others work 
from an office. K7 
Security already supports 
such flexible deployment 
for boundaryless 
businesses and we are 
confident that this will 
be the new normal for 
cybersecurity irrespective 
of how the dust settles 
after the pandemic,” 
pointed Ranganathan.  

Kaspersky, on the 
other hand, feels that 
remote working has 
become the new normal 
and the drastic increase 
in online activities like 
learning, shopping 
and banking are the 
indicators of a rapid 
digital transformation. 

“Digitalization will 
continue to grow at a 
greater rate even after 
the covid19 situation 
ends. This ongoing 
trend of a digital 
transformation will 
only be successful in 
the future if it receives 
constant support by us 
in terms of being cyber 
secure,” reinstated 
Kaura. 

According to Array 
Networks, companies 
still have a lot of time 
to think about a world 
post-COVID-19. “The 
pandemic did give a 
boost to organizations 
to move towards 
digitalization, and the 
transition will not end 
even if the pandemic 
ends. In fact, companies 
have seen how they can 
make use of digitization 
and optimize the work 
culture,” observed Paul.

Is this the beginning 
of a New Age of 
Cybersecurity? 

Today, organizations 
aren’t just battling 
COVID-19, but are 
also fighting the threat 
actors who have taken 
advantage of the current 
situation. Given such 
conditions, a new 
age of cybersecurity is 
what is required since 
the pandemic has 
forged a new path for 
cybersecurity. 

“The COVID era has 
surely propelled all 
of us towards a new 
age of Cybersecurity 
where proactive 
cybersecurity could be 
the difference between 
survival and downfall 
or organizations. The 
development of future 
technologies will also 
have an impact, and we 
might see customized 
security solutions at 
the forefront of the 
corporate sector,” 
predicts Rammurthy. 

K7 Computing has 
a different take on the 
matter. The company 
feels that the importance 
of cybersecurity has been 
increasing alongside the 
growth of the internet 
and the expansion of the 

always-connected world. 
“Many organizations 

had begun embracing 
work-from-home 
even before COVID-
19, and the outbreak 
has accelerated the 
transformation to a fully 
digitally-enabled life. I 
will say that the increase 
in awareness of the 
need for cybersecurity 
is welcome, and I look 
forward to seeing 
that awareness drive 
implementation of 
robust cybersecurity 
measures,” said 
Ranganathan.

To sum up, 
there is definitely 
a need to create a 
robust cybersecurity 
infrastructure to 
overcome any new 
threats posed by threat 
actors. Besides, an 
increase in the level 
of awareness, around 
cybersecurity at the 
customer’s end will help 
cybersecurity experts to 
secure the customers 
while they continue to 
grow & expand in the 
digital era. This sudden 
digital transformation 
can certainly be 
identified as the 
beginning of the new-
age of cybersecurity.

AUGUST 2020
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The Information Technology 
industry in UAE has witnessed 
a dramatic growth in the 

last 15 years. In fact, it is the 10th 
fastest growing industry in the 
country, according to data released 
by LinkedIn. With cybersecurity 
evolution and proliferation of 
internet-connected devices and 
digital transformation, data security 
is also evolving as a much talked 
about area in the UAE market. 

The UAE Data security market 
is anticipated to grow during 
2020-2023 as the need to protect 
important documents and data 
from various types of sophisticated 

attacks and complex threats such as 
phishing, malwares, zero day, and 
ransomware is largely felt. This is 
driving huge investments into the 
sector. While the current estimated 
size of the cyber security market in 
UAE is close to 1.8 Billion AED, it 
is projected to register an average 
CAGR of 11.1% during 2020-26.

Furthermore, the security 
market is expected to grow in 
the next few years as a result of 
technological advancements in areas 
of integrated security solutions and 
next generation security solutions 
along with increasing adoption of 
advanced technologies such as AI, 
IoT, among others gaining traction. 
The focus of the government on 
automation and all things SMART 
covering sectors like transport, 
health, renewable energy, water, 
education, environment, traffic etc 
will further propel this market.

According to Chandrashekar 
Balasubramanian - Chief Business 
Officer, Futurenet Technologies, 
ME (Middle East) has always 
been a traditional market with 
large reliance on Retail, in store 
sales, Malls as a primary source 
of attracting customers albeit 
tourists; this has been severely 
impacted because of the pandemic. 
“Coupled with the fall in Oil prices, 
establishments have been forced 
to adopt newer ways of protecting 

their businesses, thereby adopting 
the internet as a channel for 
business; this had driven the need 
for data/cyber security.”

To top it all, the novel 
coronavirus pandemic (Covid-19) 
has brought new challenges that 
forced everyone to reconsider the 
concept of Remote working. “What 
changed overnight are the lures that 
criminals have been using to scam 
users into falling for their tricks. 

When the pandemic hit, the actual 
volume didn’t necessarily grow but 
some of the criminals behind these 
scams switched their bait,” observed 
Harish Chib, vice president, Middle 
East & Africa – Sophos.

growing imporTanCe of DaTa 
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ChAnDrASheKAr 
bAlASubrAmAnIAn, 
Chief Business Officer,  
Futurenet Technologies 

hArISh ChIb,  
Vice President, Middle East & 
Africa – Sophos



AUGUST 2020 9

“With most employees, students 
with personal and corporate devices 
working outside a company’s 
secured network, the scenario has 
flipped the traditional operational 
and security models. Companies are 
exploring new models like zero trust 
access, continuous and adaptive 
threat analytics and hybrid identity 
and Password management to not 
only allow secure remote access for 
their employees but also to ensure 
strong levels of overall cybersecurity 
as protection of data on the  cloud,” 
said K. S. Parag - Managing Director, 
FVC.

The established players in the 
UAE cyber security space include the 
likes of McAfee, Symantec, Fortinet, 
Palo Alto Networks, Trend Micro, 
FireEye, Cisco, Imperva, LinkShadow, 
while brands like Microsoft and HP 
are gradually trying to increase their 
penetration and depth into this 
domain. A few new entrants in the 
market are Corelight, Gigamon, etc.

Opportunities in Data Security
The UAE government has 

taken Data security as a high 
priority and Governance for all 

organizations across the region. 
The country is aiming to reinforce 
its cyber security capabilities by 
legislating and enforcing cyberspace 
security through its government 
agencies. It is also expected to 
receive substantial investments 
to strengthen the cyber security 
framework.

“Like for instance we have 
a strong regulation from the 
regulatory body for the Central 
Bank for IT Security Governance and 
compliance and which is mandatory 
for all financial institutions and 
banks to comply with. Similarly 
we have seen other Government 
Entities and Regulatory Bodies 
clearly defining the guidelines of 
Data Security to ensure no security 
breach into day to day business 
functioning,” pointed out K. S. 
Parag.

In addition to significant 
investments, the government 
of UAE has come up with the 
National Cybersecurity Strategy 
2020-2025 with the motive to 
improve prevailing cyber security 
laws and regulations, safeguarding 
existing and emerging cyber 
technologies, supporting the 
protection of SMEs against cyber 
threats and mandating cybersecurity 
certification for government 
suppliers combined with starting up 
of 60 new initiatives and building 
skills of more than 40,000 new 
cybersecurity experts. 

“These efforts by the government 
of UAE would boost the security 
of critical infrastructure across 
various sectors namely, energy, 
ICT, electricity and water, finance 
and insurance, health, thereby, 
generating new areas of application 
for cyber security solutions and 
services in forthcoming years. The 
strategy is based on 5 pillars and 
60 initiatives aiming to mobilize 
the whole cybersecurity ecosystem 
in the UAE,” said Krishnakant 
Mathuria, Director - Know All Edge 

Networks & Co-Founder - CyberNX 
Technologies.

“As part of the initiatives taken 
by National Electronic Security 
Authority, Dubai Government 
Information Security Resolution and 
Dubai International Financial Centre, 
Forbes magazine has estimated that 
in 2020 the expenditure sanctioned 
by the government is expected to 
be in the range of USD 16.6 billion 
in the Middle East and 20% of this 
figure would be from the UAE,” 
cited Rohit Bhargava, Practice 
Head - Cloud & Security, Cloud Box 
Technologies.

Challenges to Data Security
However IT security still remains 

a highly challenging and complex 
area for organizations from the 
MEA region. This has been fueled 
not only by the complexities of the 
attacks but also by the growing gap 
between the knowledge and skills of 
the attackers, particularly around the 
areas of ransomware and exploits, 
and that of the IT professionals 
charged with preventing them.

“Middle East is like any other 
developed region. More often 

uaE maRkETScapE

K. S. PArAg,  
Managing Director, FVC

KrIShnAKAnt  
mAthurIA,
Director - Know All Edge 
Networks & Co-Founder - 
CyberNX Technologies
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than not they are not getting the 
basics right, partly due to complex 
products and difficult management 
tools for midsize IT departments to 
handle,” said Harish Chib.

The shortage of skills and mis-
match in skilled cyber security 
man power is another challenge. 
Besides businesses lack advanced 
cybersecurity skills like Pen Testing, 
forensics etc which has impacted 
their functioning. “There is a marked 
inability to provide cybersecurity 
professionals at the same speed at 
which the vulnerabilities are arising.  
The problem is compounded by 
the fact that very few institutions 
provide higher education in Cyber 
Security,” said Krishnakant.

Though, as Krishnakant pointed 
out that to address the demand 
supply mis-match a lot of global 
players have started the cyber 
security training programmes 
to train interns through their 
educational initiatives and absorb 
themselves or place them with 
partner organisations and churn out 
skilled resources. 

One of the other most observed 
challenges in the UAE, as pointed 
out by Rohit Bhargava is the lack 
of importance with regards to Data 
Classification. “The Middle East 
in general lacks compliance with 

international standards like SOX, 
Basel 3 & 4 Frameworks and PCI-
DSS for banks, HIPAA for health 
organizations and institutions, ISO 
27001, etc. and local standards 
such as National Electronic Security 
Authority, Dubai Government 
Information Security Resolution etc. 
It basically boils down to the lack 
of realization of the importance of 
security which heightens the lack of 
investment in security,” he said. 

However the good news is that 
vendors are working closely with the 
Government and regulatory bodies 
to overcome these challenges and 
establish proper security practices 
and standards. Cited Chandrashekar, 

“With the speedy development of 
technologies around AI/DL vendors 
are constantly building products 
to counter the threats posed on 
a daily basis and are finding ways 
and means to build faster attack 
response mechanisms.”

Vendors are also looking up to 
value added partners to increase 
customer awareness and resolve the 
skill shortages by organizing (Data 
Security Programs DSP).

Summing up
The sudden outbreak of COVID 

19 has disrupted the activities of 
several sectors in UAE. This in turn is 
believed to impact the cybersecurity 
market in the following months. 
This is however a global scenario 
and there is no immediate solution 
to address such an unprecedented 
catastrophe, at least in the near 
future. But the fact that companies 
are starting to invest in end point 
and cyber security and most 
importantly the investments that 
the government is ready to make in 
enforcing a regulatory framework 
covering the cyber space can 
be seen as the right step in the 
right direction. This will set the 
ball rolling for future endeavors 
concerning the cyber/data security 
market in UAE.  
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Rohit BhaRgava,  
Practice Head - Cloud & Security, 
Cloud Box Technologies
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An avid book reader, 
Vinay firmly believes 
that the only way 

to succeed is to constantly 
adapt to the ever-changing 
business environment. 
When faced with a tough 
situation, he focuses on 
countering its uniqueness 
and not dealing with 
the same with any 
preconceived notion.

His journey at ASUS 
has been a learning and 
enriching experience. Prior 
to his role as the Regional 
Director of CPN business, 
he spearheaded the 
company as the Country 
Head for the component 
business in India. Vinay 

joined the company in 
May 2006, as a junior 
executive and soon moved 
to the higher echelons of 
the organization. With 
vast industry experience 
and leadership skills, Vinay 
helped the organization 
to attain fresh heights. 
This was highlighted 
when ASUS recorded its 
highest sales figures for the 
motherboards business in 
India in August 2011.

Vinay has been 
integral to the growth 
& expansion of ASUS 
operations in Mumbai. 
He is also credited with 
the implementation of 
service policies for channel 

partners, and consumers 
along with infrastructural 
policies in India.

So, how would he 
describe his journey at 
ASUS?

“Having known the 
Taiwanese brand for more 
than 20 years now, I feel 
fortunate to have grown 
within the fraternity 
that provided me with a 
plethora of opportunities 
to grow and learn. There 
are several success stories 
in this tenure, and the one 
that I still recall vividly is 
our sale of 125k MB units 
per month in 2008. It was 

like a dream to cross the 
100k mark for ASUS in 
India,” said Vinay.

But his journey was not 
devoid of challenges...

Despite being a reliable 
and premium brand in 
India, the key challenge 
that he dealt with was to 
reach out to the customer 
on ‘Why ASUS?’, and 
What were the company’s 
different innovations, as 
well as features that made 
their product stand out 
distinctly. 

“Our major challenge 
was to ensure that our 
users were aware of our 
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Vinay sheTTy plans 
To sTeer asus To The 
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Vinay Shetty – ASUS Regional 
Director – Component Business 
for India and South Asia has 
spent over two decades with 
the brand, and he now aspires 
to steer the company to greater 
heights. Having created a niche 
for himself in the graphic cards 
and motherboard segment, Vinay 
now has his eyes set on creating 
a new benchmark for ASUS in 
other product categories such as 
LCDs, Wireless Networking and 
Desktop (Mini PC) and Multimedia 
segments.

VInAy Shetty,  
ASUS Regional Director –  
Component Business for  
India and South Asia
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product innovations and 
features. We conducted 
many channel events and 
product showcases, as well 
as tradeshows to reach out 
to our users to permeate 
the message,” stated Vinay.

Vinay firmly believes 
that ASUS’s strength 
stems from its R&D and 
innovative products that 
the company churns out 
tirelessly. The technological 
edge that ASUS has due 
to its R&D team helps 
the company to pitch 
the product line in the 
ecosystem. According 
to him, there are plenty 
of opportunities in the 
market, which is why it is 

important to ensure that 
ASUS is present in the right 
channel space to cater to 
its target audience. 

For instance, Vinay 
realizes that there is a 
healthy demand online, 
but at the same time, there 
is a need to constantly 
work with the channel 
partners to ensure that the 
business remains consistent 
there. Today, ASUS’s line 
of Mini PCs with Chrome 
and Windows solutions 
provides customers 
with the option to pick 
the best one for their 
operational use. Apart 
from this, the company 
has also introduced the 

PRO Art Line of monitors, 
specifically for the content 
creators, professional 
photographers, and 
videographers. Under the 
leadership and guidance 
of Vinay, the product is 
already witnessing a huge 
demand over the last year. 
In addition to this, ASUS’s 
existing line of Gaming 
monitors has already 
established a strong 
foothold in the market.

So, what led Vinay 
to the Pinnacle of his 
career?

“There isn’t any 
specific theoretical success 

mantra I go by.  Humility 
and honesty, coupled 
with diligence have been 
the driving influence 
throughout my career.  
ASUS is a wonderful brand, 
and with our team effort 
and hard work, we hope 
to scale new heights,” 
reiterated Vinay.

With the management’s 
hopes riding on him, Vinay 
is now looking to steer the 
company to the next level, 
especially after the launch 
of their new AIoT business 
vertical in February 2020. 
He wants ASUS to maintain 
its reputation as the most 
admired brand in India and 
South Asia. 

cXO Talk
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The laptop market 
is known to have 
always seen a sluggish 

growth as evident by 
the year on year market 
figures released by IDC 
and Gartner. According 
to IDC, the overall India 
traditional PC market 
(desktops, notebooks and 
workstations) declined 
by -16.7 per cent year-
over-year (YoY) in the first 
quarter of 2020 with 1.8 
million shipments.

Surprisingly there was a 
different tale to tell during 
the pandemic as this 
growth suddenly turned in 
favour of laptops. Unlike 
most other markets and 
sectors that have been 
reeling under the impact of 
the pandemic outbreak, the 
laptop market has found an 

opportunity in it to revive 
itself amidst the heavy 
demand that the situation 
has suddenly thrown up 
owing to remote working 
and start of online classes. 
As soon as the pandemic 
related disruptions to 

The panDemiC rewriTes The 
suCCess sTory of lapTops

the supply chain were 
overcome, shipments 
of laptops (together 
with desktop computers 
and workstations) grew 
considerably in the second 
quarter of 2020.

 “The laptop business 
has seen huge growth 
during Pandemic,” said 
Gurpreet Singh, Managing 
Director - Arrow PC 
Network (Titanium Partner 
- Dell Technologies). 
“At Arrow PC Network, 
we have seen growth 
in laptop sales with 
customers in IT/ITES and 
Telecom verticals. Business 
continuity and work from 
home has increased the 
demand and we have 
seen customers in the 
said verticals doing new 
recruitment also in IT and 

engineering fields. As a 
Dell Titanium partner, we 
have extended leasing 
options to our clients from 
Dell Financial Services and 
we see positive response 
from the market. We have 
seen growth in sales of 

gurPreet SIngh,  
Managing Director,  
Arrow PC Network  
(Dell Technologies 
Titanium Partners)

PAnKAj goenKA,  
Head - Strategy and 
Marketing, ICONS

fE
a

Tu
RE

 S
TO

RY



2714 AUGUST 2020

higher configurations and 
mobile workstations.”

Pankaj Goenka, Head 
— Strategy and Marketing, 
ICONS reiterated the 
same view that the 
unprecedented demand 
for laptops was fuelled by 
work/ study from home. 
“The demand has already 
doubled & I expect it to 
continue for at least 2-3 
month more till Diwali,” he 
says. 

Vimesh Avlani, 
Managing Director – 
Graftronics recalled that 
since there was no sale 
happening for enterprise 
servers, storage or 
networking, he had to 
pivot to selling laptops as 
it was the only segment 
that did good business 
during the lockdown. “We 
could manage to sell many 
of the older stocks from 
the inventory, even those 
with 7th, 8th generation 
processors. Laptop sale had 
seen a 3-4x sharp increase 
and it is something never 
seen before in history.”   

However, when the 
lockdown was first 
announced around 18-
19th March, there was 
no laptop sale happening 
which continued till about 
end of May. But once it 
started easing out, the 
demand shot up and like 
Pankaj Goenka put it, 
laptop sales have been 
at their lifetime high. 
“In fact because of this 
huge demand from the 
consumer side, there was 
a time when we were 
not able to cater to the 
demand,” Pankaj recalled.

“The sale got affected 
due to factors like lack 

of any movement & 
logistics, local warehouses 
being in the Red Zones 
could not function, and 
manpower shortages. 
Most importantly, many 
businesses were not ready 
digitally and this hampered 
the sale of laptops in the 
initial lockdown days,” 
explained Ketan B Shah, 
Director – Kruti Comp 
India. “The golden lining 
here was all the existing 
stocks lying unsold in the 
market which were 60 days 
to 90 days old were picked 
up by the companies 
who had anticipated the 
extended lockdown and 
planned WFH,” he added. 

There also have been 
a few instances when 
panic buying happened, 
as due to shortages in the 
availability of laptops, the 
demand and supply gap 
increased. Market tracker 
IDC India said that while all 
categories faced demand 
challenges, laptop is one 
segment that faced supply 

challenges.
“Panic buying was 

observed from large 
corporates during the 
initial lockdown and then 
there was a second wave 
during the lockdown 2.0 
which came from SMB and 
SOHO. The third wave was 
seen during the lockdown 
3.0 which came from 
students and individual 
purchases. Online classes 
have really boosted the 
entry level laptops sale,” 
observed Biren Yadav, 
Managing Director - 
Bluecom Infotech. 

Though there were 
no special schemes 
announced, partners 
tried to offer some 
value additions to their 
customers over and 
above the product that 
they were selling. For 
instance, Graftronics tried 
to help its customers by 
delivering laptops at their 
doorstep so that they do 
not unnecessarily have to 
come out of their house. 
“Since no shops were open 
in the first two months, we 
tied up with a few courier 
companies and ensured 
that the laptops are picked 
from the warehouse and 
delivered at the doorstep 
of our customers. By doing 
so we managed to build 
a good rapport with our 
customers, both existing 
and new,” said Vimesh.   

Kruti Comp ensured 
that the customers got 

the product at the right 
price and no unnecessary 
price escalations were 
done. “We worked with 
minimum margins and 
thanks to the OEMs they 
too supported us both on 
the continuous availability 
of stocks requested and 
the price,” said Ketan.

It was only during 
the Unlock 2.0 that 
competition started 
faring in the market and 
hence Bluecom Infotech 
had to roll out a few 
schemes to capture the 
attention. “I have known 
partners who had taken 
undue advantage of the 
situation and sold laptops 
at exaggerated price. But 
for us ethics matter and 

so we stuck to availability 
and timely delivery of the 
products to the customers 
and market during the 
crisis,” said Biren. 

With the demand for 
laptops on a rise, factors 
like the price and latest 
technology went for a 
toss for many with users 
looking for only basic 
features and minimum 
specs that can meet the 
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requirement of working 
from home without much 
hassle. There are some 
features though which 
has become an absolute 
must in a laptop like web 
camera and MS Office due 
to work/study from home.

“Every customer in 
every segment has started 
to cut down on the 
budget. Fancy expectations 
have faded and people are 
looking at performance 
from the machines,” said 
Biren. 

Support from vendors
Vendors did have a 

tough time keeping up 
with the demand spike of 
the market. The PC market 
was just reviving from 
the Intel chip supply issue 
when the sudden outbreak 
led to the shutting down 

of the Chinese factories in 
February.  

“Although everybody is 
affected due to this crisis, 
we only ask vendors to 
provide steady & consistent 
supply of products so that 
we can cater to the existing 
demand,” Pankaj Goenka 
said. 

Said Ketan, “As the 

markets were under 
lockdown during different 
periods in different 
states, the shipments 
were jeopardised. But 
the end customers being 
our topmost priority, 
customer orders were 
fulfilled to the most 
possible extent. With the 
Pandemic and the global 
factors on production, the 
OEMs supported us with 
minimum stocks.”

Though things went 
haywire many a times 
in terms of availability 
and timely delivery of 
products, but in the end 
brands and partners who 
were aggressive in their 
approach have gained.

 
And so

Though the strong 
demand has surpassed 

previous expectations, 
what remains to be seen if 
this growth still continues 
into the post pandemic 
world. There will be a 
noticeable drop of 5 to 
8% in the coming 2 to 
3 months however due 
to the challenges being 
faced in manufacturing. 
India still sources most 
laptops from China where 
manufacturing is yet to 
return to full capacity and 
there is already a surge 
in order from across the 
globe. 

Moreover, the laptop 
market is also believed to 
grow further with new 
entrants like Xiaomi and 
Honor entering this space 
with older players like HP, 
Lenovo, Dell, Acer and 
Asus already enjoying a 
lion’s share of this market.  

bIren yADAV,  
Managing Director,  
Bluecom Infotech
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